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       <p>Bingbing Zhang is a co-founder of visual media lab in the School of Journalism at the University of Iowa (<a href="https://journalism.uiowa.edu/research/visual-media-lab">https://journalism.uiowa.edu/research/visual-media-lab</a>). She specializes in studying the effects of visual content on audience perceptions, attitudes, and behaviors. The initial project within the visual media lab centers on understanding the occurrence and consequences of visual misinformation, particularly with a focus on deepfakes.</p>

    
     
       <p>Bingbing Zhang currently is serving as the Professional freedom and responsibility (PF&amp;R) chair of the Political Communication Division at the Association for Education in Journalism and Mass Communication (AEJMC).AEJMC is a nonprofit, educational association of journalism and mass communication educators, students and media professionals. It is also one of leading associations in the field of journalism and mass communications.</p>

    
     
       <p>Bingbing Zhang&#39;s research has been recognized with top paper awards at major communication conferences, including the Association for Education in Journalism and Mass Communication (AEJMC), the International Communication Association (ICA), and the National Communication Association (NCA). Her work has been published in flagship journals, including Journalism &amp; Mass Communication Quarterly, International Journal of Press/Politics, Information, Communication, and Society, Health Communication, among other peer-reviewed journals. </p>

    
     
       <p>Bingbing Zhang is a research member of the Democracy Research Unit (DRU) at the University of Salamanca (2019-present). She has collaborated with and produced international research with researchers from the University of Salamanca. </p>
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